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Source: Smith Travel Research, Inc.
All figures based on representative samples of hotels within respective boundaries.
RevPAR is a measurement of revenue per available room.

HOTEL RATES, REVENUE
AND OCCUPANCY

ANNUAL AVERAGE
2003 – 2009

O
cc

up
an

cy

RevPAR

Average Rate

               

Occupancy Occupancy Occupancy

Average Room Rate Average Room Rate Average Room Rate

RevPAR RevPAR RevPAR

MANHATTAN MIDTOWN TIMES SQUARE

Pe
rc

en
t 

O
cc

up
ie

d


