SMALL SPACE OF

ENORMOUS CONSEQUENCE

0.1% New York City’s Land Area

5% New York City’s Employment
10% New York City’s Economic Output

WORK

200,000 direct jobs
DIRECT JOBS 190,000 indirect jobs

6%
4% :
[l Professional and other
services
O Media
O Finance, insurance, real
estate
M Retail

O Hotel

B Wholesale Trade
M Entertainment

O Other

ECONOMIC AND FISCAL IMPACT

$55 billion direct economic output
$35 billion indirect economic output
Taxes: $1.1 billion to City, $1.3 billion to State
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VALUE BEYOND NUMBERS

World’s window to New York City: 10 million daily TV viewers
New York’s town square: more than 100 events in 2006
Desirable market: 50,000 sf of billboard space

THE ECONOMIC IMPACT OF TIMES SQUARE

PLAY, SHOP & EAT

$4.9 billion spent:

8% 2%

16%

$400 W Other Entertainment
$800 million
million

O Broadway

@ Hotel

$1.6 billion )
O Retail

M Billboards
33%

VISIT

35 million visitors per year
80% of city’s 44 million visitors
Spend $18 million in New York City
15,000 hotel rooms
25% of Manhattan’s rooms

Times Square

Non-Visitors Visitors
20% 80%

LIVE

17,000 residents, 11,000 households
(within district boundaries)

5,500 new units since 1996

7,000 units under construction
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