
Work
200,000 direct jobs 
190,000 indirect jobs

Play, Shop & Eat
$4.9 billion spent: 

Visit
35 million visitors per year 
    80% of city’s 44 million visitors
    Spend $18 million in New York City
15,000 hotel rooms 
     25% of Manhattan’s rooms

Value beyond Numbers
World’s window to New York City: 10 million daily TV viewers
New York’s town square: more than 100 events in 2006
Desirable market: 50,000 sf of billboard space

Economic and Fiscal Impact
$55 billion direct economic output
$35 billion indirect economic output
Taxes: $1.1 billion to City, $1.3 billion to State
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ECONOMIC OUTPUT

Live
17,000 residents, 11,000 households 
    (within district boundaries)
5,500 new units since 1996
7,000 units under construction
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Valuing Times Square
The Economic Impact of Times Square
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